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Research Context

In 2019, Travel & Tourism sector contributed 10.3% to global
GDP (WTTC, 2022).

Before the COVID-19 pandemic, 1,460 million annual trips were
registered globally (WTO, 2021).

Tourism is a multidisciplinary and complex research area that has
garnered interest.

Considerable importance has been given to making models that
help predict the future of key subjects of the sector.
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study

Understanding Tourism as an object of

0

Tourism is a complex
phenomenon that
encompasses multiple
sectors and agents.

Has an  enormous
impact on the local
communities, their
culture and well-being.

@

Tourism must be studied as
a systemic approach whose
interactions cannot be
separated from the tourist
destination = where the
activity takes place.

A component of tourism
has not been appropriately
analysed is hospitality.

&

Hospitality is associated
with accommodation,
which is the primary
service that a hospitality
unit can offer and other
associated facilities and
benefits.
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The Dissociation between Tourism and
Hospitality

In English-speaking countries, “hospitality” is used
to describe hotel and restaurant activities.

The tourism industry relies heavily on the services
provided by the hospitality industry, while the
hospitality industry reaps economic benefits from
the sale of services to tourists.

The dissociation result from a situation in which
the academic disciplines that study these issues
are separated.

Tourism and hospitality cannot be conceived as
separate terms in a global analysis of the
destination, the question being how to integrate
them.

Models of integration between Tourism and Hospitality

Tourism Hospitality

Tourism

Hospitality

Hospitality

Tourism
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Future Research in Tourism and
Hospitality

Research on T&H allows the dissemination and
expansion of knowledge about a sector that must
adapt and anticipate the constant environmental
changes.

There is a dissociation between tourism and
hospitality, despite being terms that cannot be
separated in a global analysis of tourism in the
destination.

The experience of tourists is an essential factor to
consider in tourism and hospitality for success,
innovation, and competitiveness.

The concept of experience is essential to understand its
importance in tourism and hospitality (Pine & Gilmore, 1998). It
suggests that experiences are created by companies that use
services and goods to create memorable events.

The senses and emotions are part of consumers’ experiences,
play a fundamental role in consumer decision-making, and
represent a competitive advantage.

Neuromarketing techniques allow us to understand those hidden
elements of the decision-making process.

The integration of big data with individual physiographic and
behavioural metrics opens a new world of possibilities and has
coined this new concept “neurotourism analysis”

ITISE 2022 6



Conclusion

Tourism and Hospitality has
undergone a significant
evolution, expansion, and
diversification.

There is a dissociation
between both terms.
However, it is evident that
they are terms that cannot be
separated when carrying out
a global analysis of the tourist
destination.

The preliminary study of
these fields is vital to later
make predictions in
relation to the tourism
sector since several of the
models, quantitative or
qualitative, will depend in a
certain  way on the
prediction of consumer
behaviour.

The emotions, feelings,
thoughts, or relationships
created in the destination
create holistically integrated
experiences.

Neuromarketing offers us
techniques that give us the
opportunity to understand
the feelings and emotions
that create an experience.
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